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ABOUT

A brand Is the way a product, company, or
iIndividual Is percelved by those who experience
It. Much more than just a name or a logo, a brand
IS the recognizable feeling these assets evoke.

A consistent brand personality at Houston Public
Works reflects our vision of “One team, one
purpose”, our forward thinking approach to
meeting challenges, the sense of community we
share as employees and the overall vibrancy
and diversity of Houston.
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FONTS

E AG L E B O O K (12pt minimum)
AR IAL BLACK (12pt minimum)

Arial RegUIar, BOId, ltalic (11pt minimum)

TIP:
Help us to maintain consistency

by using solid black when submitting
official correspondence.






https://www.flickr.com/photos/houpublicworks/albums/72157712698504527
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TOGETHER
WE CREATE

A STRONG
FOUNDATION

FOR HOUSTON
TO THRIVE.
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SERVICE LINES

SUPPORT SERVICE TEAMS




